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Foundations



Learning from what’s out there



Talking to people with lived experience



Building on the Sarah Alden’s key findings

Implementing technology to help people live really good lives:

What people want from technology enabled care

Author: Dr. Sarah Alden - 2024



Requirements



What we need do more of

Be more person-centred, 

not technology centred.

Be more positive. 

TEC makes lives better. 

Be more integrated 

rather than standalone

Let’s use “we”, not 

“they”, 

be inclusive and 

empowering

Let’s talk about 

enjoying life, 

not just receiving 

services

Let’s place TEC 

alongside

 other consumer 

technologies 





Common language



The everyday help we need 

to enjoy the lives we want

What does TEC mean?



What does TEC do?

Managing everyday life 
around our homes 

Staying connected to our 
friends, families and interests

Keeping ourselves 
safe and well 

SAFE AND WELLIN CONTROL IN TOUCH

TEC keeps us:



Alignment with Sarah Alden’s findings
SAFE AND 

WELL
IN CONTROL IN TOUCH



Further messaging



Themes and examples



Summary of key messaging

TEC services are the everyday help we need to enjoy the lives we want

TEC services help us be -  in control - in touch - and safe and well

TEC doesn’t only help those of us drawing on care and support: 

It gives our families and unpaid carers more peace of mind,

And our health, care and housing services 

ways to support more people, in more personalised ways.



Campaign assets



The film



The film



Editable poster templates



Editable social media assets



Short film clips



Campaign resource downloads:



Speaker Q&A Session

Steve Brunt

Behavioural 
Strategy 

Consultant

June 2 
Consulting

Rich Amos

Lived Experience 
Adviser

Debra Edwards 

Lived Experience 
Adviser

Kate Maddocks

Growth 
Relationship 

Manager

Stockport Homes
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